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WHAT WE DO FOR OUR CLIENTS

PDV is an on-line direct marketing company specialising in permission marketing.  Our expertise is in creating audiences and revenues for our clients.

Our clients include high street brands, e-commerce sites and advertising agencies. They use PDV in three ways - Key Performance Services, Smart Services and Managed Services. Key Performance Services address immediate objectives such as revenue and lead creation. Smart Services give our clients the marketing intelligence to enhance the targeting of their campaigns whilst Managed Services provide a complete end-to-end solution for clients seeking to create and drive revenue from their own permission audience. 

Our portfolio comprises -  

KEY PERFORMANCE SERVICES
· Banners

· E-mail 
· SMS
· Postal Direct Mail
· Site Sponsorship
SMART SERVICES
· Data Collection.

· Market Research.

· Data Analysis and Modelling 
MANAGED SERVICES
· Website design, building & hosting

· Database creation & maintenance

· eCRM programme creation and management

· Campaign delivery
WHY IT WORKS 

PDV creates ‘living-breathing’ databases of quality data through its consumer facing sites.  Consumers are driven to these sites through our strategic partnerships with companies like Freeserve, MSN, Lastminute and Google. We use this quality data to create Effective Advertising with a Breadth of Delivery that’s carefully monitored, tracked, and fed-back to create a valuable learning process. 

EFFECTIVE ADVERTISING
· Quality Data – from great sources 

· Constantly refreshed data 

· 100% Permission sourced; consumers recruited on a transparent permission basis

· Easy for consumers to Opt-out

· Highly Targeted Campaigns – including a unique multi-criteria banner  targeting capability

BREADTH OF DELIVERY

· Format flexibility by media and position

· Timing

· Demographic and Geo-demographic Targeting

LEARNING PROCESS
· Campaign Tracking
· Campaign Analysis
· Campaign Feedback
· Campaign Improvements
WHAT OUR CLIENTS SAY

SAGA

‘The service we received was outstanding and we have been extremely happy with the results’ 

Emma Lochery, Internet Marketing Manager
DIXONS
‘We’ve been incredibly happy with the success of the campaign, especially the excellent conversion rate.’ 

Natalie Coles, Online Marketing Manager

WILLIAM HILL
‘PDV has consistently performed well in driving new business acquisition’ 

Paul Tempest, On-line Marketing Manager

AOL TIME LIFE

‘PDV has provided great Return On Investment for Time-Life (an AOL Time-Warner company)’

Jenni Wake, Internet Marketing Manager

INKFACTORY.COM
“One year on and PDV are our most cost effective sources of online targeted marketing.” 

Tim Johnson, Managing Director
HOW WE CHARGE FOR OUR SERVICES

Because of the breadth and depth of our services, PDV has always adopted a flexible approach to its charging policy.  For banners we charge on a Cost per Click (CPC) basis with Email, Postal and SMS charged at a cost per thousand (CPM).  

The ‘Smart Services’ and ‘Managed Services’ are priced on the basis of agreed scope and parameters through consultation with the client.

RATE CARD OVERVIEW
Key Performance Services (ranges according to targeting and volumes)

· Banners: £0.15 Cost per Click
· E-mail:  £100 Cost per Thousand sent

· SMS:  £150 Cost per Thousand sent

· Postal: £120 Cost per Thousand sent

· Site Sponsorship - Price on assessment

NB
Merge-purge or de-duplication processes can be accommodated on the basis of data being released to an independent third party processor on completion of a Data Release Agreement


Smart Services – Price on assessment

Managed Services - Price on assessment

TECHNICAL DATA

E-MAIL CAMPAIGNS

· Our mails are MIME compatible (supporting both HTML and text according to the recipient’s browser)

· We support jpg and gif images; flash and other animated formats subject to discussion.

· File sizes are generally c 9k but an absolute max is 100k

· Please allow 2-3 days for campaign testing (we undertake this through various e-mail clients and browsers); campaigns are only released when the client has authorised.

BANNER CAMPAIGNS

· Play-page banner sizes 234x60

· Non play page banners by discussion

· File size maximum – 12K

· Rich Media cannot be accommodated on play-page ad positions but can on non-play pages

· Animated gifs are supported throughout

SMS

· Maximum characters = 136 per message

THE PDV DATABASE – GUIDELINE STATISTICS

· Total registered Users – 2m

· Gender Split – male = 52.6% and female  = 47.3%

· Marital Status – 45% = single, 18% = married, 13% = married with children and 13% = single living together

· Place of Playing – 59% home

· Tenure on-line – 16% = pre 1997, 8% = 1997, 11% = 1998, 14%  = 1999, 

20% = 2000, 9% = 2001,7% = 2002 and 2% = 2003

Consumer’s media choice 

· Banners – 1.95m

· E-mail – 610k

· SMS – 125k

· Postal Direct mail – 363k

  Selection Criteria (in addition to above) 

· Recency (by site visit or first registration)

· Interest (inc food and drink, sport, travel, careers, books and magazines)

· MOSAIC

· Geography

· Domain name

· Previous campaign history

Our data changes by the day so remember to call our sales team on 020 7248  9700 at any time for accurate counts for your specific campaigns. 
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